Annual Magazine of the Business & Industry Association — New Hampshire’s Statewide Chamber of Commerce • 2017

ENTERPRISE
Leading
the Way
NH Manufacturers
See Growth, Success

Revisiting NH
Energy Costs
Capitalizing on
Strong Pedigree
Workforce Accelerator
Identiﬁes, Develops, Builds

GET

Seriously

CONNECTED

Business Locations that Make Sense
One Liberty Lane, Hampton
A rare opportunity to lease space at the seacoast's premier
address. 6,000 sq.ft. of space just became available for the first
time in three years.

30 Temple Street, Nashua

|

30Temple.com

Limited space remaining! One floor with up to 18,000 sq.ft.
available. This location offers amenities including a bank, ATM,
café, parking, local art, and on-site security.

Guernsey Professional Building, Peterborough
Executive office suites, artist studios, and commercial office space
available, from 200‑10,000 sq.ft. right in the heart of downtown
Peterborough, just steps from restaurants, bars, and shops!

We are here to help, when your business is ready to grow.
Kim Reagan

|

KReagan@RJFinlay.com

603.672.0300 ext. 127

|

RJFinlay.com

You work hard.
You work hard.
Tufts Health
Freedom Plan Plan
Tufts Health Freedom
works hard for you.

works hard for you.

Tufts Health Freedom Plan is designed to deliver the affordability, choice,
and service businesses need. That is why we offer:
• More affordable plans
• Full network of top-quality providers
• Outstanding customer service
• Simple plan transition

WE CAN HELP
We know the New Hampshire health insurance market is ready for a new
competitor. Call your broker today, to get a quote
and see the difference.

thfp.com/findouthow

ENTERPRISE

WELCOME
Message from the Chair
The Business and Industry Association, New
Hampshire’s statewide chamber of commerce, is pleased to welcome you to the
second annual Enterprise magazine. Whether
your company is a current or future BIA
member, we hope you find this magazine
thought-provoking and informative.
Founded as the New Hampshire Manufacturer’s Association in 1913, BIA has been shaping
public policy in the state for more than a century. Our dual goal is to increase the state’s climate
for job creation and strengthen New Hampshire’s economy. Our members, along with
BIA’s professional staff, continuously engage in
guiding state legislation and regulations that
impact New Hampshire businesses and their
ability to compete in the state, national and
global marketplaces. As New Hampshire’s only
statewide, broad-based business advocate, our
public policy work on behalf of our members
has resulted in remarkable success.
BIA members employ 86,000 people, one
out of every eight workers in the state. Our
members come in a variety of sizes, geographic locations, and product and service offerings.
Not only do we represent many of New Hampshire’s largest employers in manufacturing,

financial services and healthcare, we also represent small and medium-sized businesses such
as technology firms in computer hardware and
software; biotechnology; environmental and
engineering consulting practices; legal and
accounting firms; professional services firms
and agencies; premier lodging and tourism
establishments; and many other types of
businesses and employers.
In addition to our public policy advocacy
work, BIA serves its members and the broader
business community by hosting many
important conferences and events throughout the year on substantive topics of interest,
including energy costs; environmental compliance matters; labor regulations; healthcare
quality, access, and cost; workforce availability
and skills; and much more. These events offer
unique opportunities to engage in relationship building and networking with business
and opinion leaders throughout the state.
Again, on behalf of the Business & Industry
Association, we hope you enjoy this issue of
Enterprise. Thank you to our members for your
ongoing dedication and enthusiasm, and we
encourage non-BIA members to join us in the
important work that we do.

Sincerely,

Linda Fanaras
Chair, BIA Board of Directors
President, Millennium Integrated Marketing

BIA staff members (left to right): Vice President of Membership Development Christine Ducharme, Director of Workforce Accelerator 2025
Sara Colson, Executive Assistant Shirley Streeter, Senior Vice President of Public Policy David Juvet, Vice President of Public Policy Stefanie
Lamb, Administrative Assistant Lucie LaBombard, President Jim Roche, Director of Events and Communications Lora McMahon, Executive
Assistant and Manager of Chamber Relations Amanda Savage, Senior Vice President of Operations and Finance Jane Tewksbury,
and Director of Communications and Public Policy Kevin Flynn. (Photo by Mallory Parkington Photography, LLC)
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Attract. Train. Retain.

Sector Partnership Initiative
The Business-Led Sector Partnership Approach for Success
With the nation’s lowest unemployment rate,
With an aging workforce,
And with a pressing need to attract new workers,

We need to do something new.
Leaders in Manufacturing, Health Care, Technology, and Hospitality are
Creating new programs
Developing new career pathways
Promoting Registered Apprenticeships
Utilizing new resources
And forming Sector Partnership Initiatives.
Contact:
Phil Przybyszewski,

www.nhworks.org/SectorPartnership-Initiative

Workforce Solution

pprzybyszewski@ccsnh.edu

Project Director

603-206-8185
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&KENNEDY, PLLC

MALONEY
Y

Certified Public Accountants

Tax and financial planning
and consulting for
Businesses and their Owners
Richard J. Maloney, CPA, ABV

Kevin C. Kennedy, CPA, CFE

15 Dartmouth Drive, Suite 203
Auburn, NH 03032
(603) 624-8819

197 Loudon Road, Suite 210
Concord, NH 03301
(603) 736-9536

E-Mail: info@maloneyco.com
www.maloneyandkennedy.com
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The Provident is an innovative,
commercial bank that finds
solutions for our business
and private clients. We are
committed to strengthening
the economic development
of the regions we serve,
by working closely with
businesses and delivering
superior products and
high-touch services to meet
all their banking needs.

Commercial
Banking
“I was looking for a partner,
not just a bank. Working with
The Provident through a
complicated M&A transaction
and funding for working
capital, gave me the
opportunity to work with a
bank that took the necessary
time to understand my business
and my company growth needs.
The Provident truly cares and
sees my success as their success.
That’s what makes a great
partnership.”
Nick Soggu, CEO,
SilverTech

TheProvidentBank.com
1-877-487-2977

Your Deposits Are Insured In Full
Member FDIC / Member DIF

BIA NETWORKING
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Shaping Success

SM

1

Kevin Kennedy receives an Above
and Beyond Award from Past
Chairs Val Zanchuk and Sharron
McCarthy. He was one of twelve
individuals recognized for their
service.

2

BIA board member Joseph Murray
of Fidelity Investments enjoys
some conversation with Ovide
Lamontagne of Bernstein Shur at
the Annual Business Meeting.

3

BIA’s annual Croissants and
Crossover allows business leaders
to hear from insiders about
where key bills are heading at
the legislative calendar’s half-way
point. Here BIA’s David Juvet
moderates a panel of (l to r) New
Hampshire Business Review’s
Jeff Feingold, Southern New
Hampshire University’s Dean
Spiliotes, Concord Monitor’s Allie
Morris and Union Leader’s Dave
Solomon.

4

Enjoying Croissants and Crossover
are (l to r) Kevin Hallenbeck,
Sandler Training; Leon Parker, New
Hampshire Business Sales; and
Philip Steten, New Hampshire
Fiscal Policy Institute.

5

US Senator Jeanne Shaheen
greets Larry Major from Pike
Industries and other BIA members
during the Washington Briefing for
Business Leaders.

6

Senator Shaheen addresses
employers and executives at her
Washington Briefing for Business
Leaders in Manchester.

for NH Business
Gallagher, Callahan & Gartrell provides legal and government relations
services to local, regional, national and multi-national businesses, as well as
non-profits, municipalities and individuals. We pride ourselves on being part
of your strategic solution by offering value-added counsel to help shape your
success. “Shaping Success” is not just a slogan, it’s our goal in serving you.
Awarded metropolitan first-tier “Best Law Firms” rankings for 2017 by
U.S. News – Best Lawyers® (Concord, NH) in:
n Administrative / Regulatory Law
n Litigation – Construction
n Banking and Finance Law
n Litigation – Land Use & Zoning
n Corporate Law
n Mediation
n Commercial Litigation
n Personal Injury Litigation – Defendants
n Financial Services Regulation Law
n Real Estate Law

Gallagher, Callahan & Gartrell PC | 800-528-1181 | gcglaw.com

EMPLOYERS
TAKE ON THE HIGH COST
OF HEALTH INSURANCE.
OFFER YOUR EMPLOYEES
HIGH VALUE & QUALITY HEALTH CARE
AT LOWER COSTS
Start at MinutemanHealth.org
or contact your broker.
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1

(l to r) Jeremy Veilleux, Chris
Hussey, Joe Carelli and Joe
Alberghini bring home the title at
BIA’s Golf Classic.

2

Mark Lambert (l) and Todd Black (r)
of Unitil share a laugh during the
BIA Golf Classic.

3

Former DES Commissioner Tom
Burack and DES Air Resources
Division Administrator Cathy
Beahm address businesses,
consultants and municipalities
at the 2016 NH Air Emissions
Regulatory Conference.

See beyond the expected.

A DATA-DRIVEN DIGITAL, CONTENT/PR, AND BRANDING AGENCY

MANCHESTER, NH | BOSTON, MA | WWW.MILL-IM.COM | (877) 873-7445

4

President of Arnett Development
Group Stuart Arnett (l) and
Greater Manchester/Nashua
Board of Realtors Association
Executive Jessica Perry explain
housing challenges at BIA’s Forum
on Workforce Housing: New
Hampshire’s Housing Crisis and
the Economy.

With sound vision and
a sophisticated approach,
the Devine Strategies Team
develops a solution to the

5

Attendees gather for dinner at
the start of BIA’s 2nd annual New
Hampshire Leadership Summit
at the Omni Mount Washington
Resort.

6

Business leaders, elected officials
and policy makers were able
to discuss issues in an intimate
setting at BIA’s New Hampshire
Leadership Summit.

challenges you face.

How can we help you?

MANCHESTER
CONCORD
PORTSMOUTH
BOSTON
603-669-1000
DevineMillimet.com

SNXV

DevineStrategies.com
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(l to r) Sherwin Parkhurst, Bank of
America Merrill Lynch; Marie McKay,
Bigelow & Company; and Jeremey
Veilleux, Baker Newman Noyes,
enjoy the reception at the 103rd
BIA Annual Dinner presented by
Eversource in Manchester.

We were sitting at our dining-room
table when we began talking about
starting a bank. Over the years the
conversations turned into concrete
plans. An idea into a vision.

2

Receiving the NH Advantage
Award on behalf of UNH is retiring
President Mark Huddleston.

3

All the cool people were at BIA’s
103rd Annual Dinner, including
Peter Marsh of Comcast (l) and
Steve Lawlor of Nathan Wechsler (r).

In 2008 we opened our first branch
with just eight employees. We
haven’t looked back. These days
we’re helping others realize their
dreams through business loans,
mortgages and the private banking
experience.

1

4

5

BIA President Jim Roche
congratulates Lifetime
Achievement award winner
Tom Rath. Also receiving Lifetime
Achievement awards were
Dick Hamilton and Pam Hall.

Democrat Maggie Hassan and
Republican Kelly Ayotte share a
lighter moment during the US
Senate Forum on Business and
the Economy, presented by BIA,
McLean Communications and
New Hampshire Public Radio.
(Courtesy NHPR)

Everything is possible.™

Member FDIC

Bedford • Dover • North Hampton
Pease Tradeport • Portsmouth • Stratham
(603) 433-9600 • optimabank.com

OPTIMA_2016_BIA.indd 1

4/25/2016 1:19:13 PM

The Business Law Firm
Sheehan Phinney is a full-service business law firm representing
local, national and international clients with innovative
approaches and practical solutions. A regional firm with four
locations known for professional excellence, practical counsel

6

Gubernatorial candidates Colin Van
Ostern (D) and Chris Sununu (R)
take questions at BIA’s Candidate
Forum on Business and the
Economy. (Courtesy NHPR)

and commitment to both the clients and communities it serves.

Manchester, NH I Concord, NH I Hanover, NH I Boston, MA
800 625-SPBG(7724) www.sheehan.com
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Governor Sununu discusses
high electricity prices at BIA’s
annual New Hampshire Energy
Symposium.

A packed house listens in on
important topics during BIA’s
annual New Hampshire Energy
Symposium.

Public Utilities Commission
Chair Martin Honigberg, and
Kathy Bizarro-Thunberg and
Paula Minnehan of the New
Hampshire Hospital Association
share some time at BIA’s Meet the
Commissioners and Executive
Councilors event.

Perry Plummer from NH
Homeland Security and
Emergency Management
provides tips at BIA’s Focus on
Public Policy Series, presented by
Lincoln Financial Group: Business
Preparedness Against Workplace
Threats.

Dave Peterson of Camden National
Bank (l) and Michael Power from
DRED (r) discuss issues at BIA’s
Annual Small Business Day.

Presenting financing options for
small business owners are (l to r)
Greta Johansson from the SBA,
Gary Barr from TD Bank, and John
Hamilton from the Community
Loan Fund at BIA’s Annual Small
Business Day.

BIA EVENTS
CALENDAR
Fall

2017 Housing Forum
Radisson, Manchester

Ocober 18

104th Annual Dinner, Lifetime Achievement
and NH Advantage Awards Celebration
Radisson, Manchester

October 27

15th Annual Governor’s Advanced
Manufacturing and High Technology Summit
Grappone Center, Concord

November 5 & 6

NH Leadership Summit
Mt. Washington Hotel, Bretton Woods

December

2017 NH Energy Symposium
Radisson, Manchester

December

Meet the Commissioners and Executive Councilors
Holiday Inn, Concord

January

Meet the Legislature
Holiday Inn, Concord

February

13th Annual Small Business Day
Holiday Inn, Concord

April

Croissants and Crossover
Holiday Inn, Concord

April

2018 NH Water Resources Management Conference
Radisson, Manchester

May

BIA Annual Business Meeting & Member Reception
Radisson, Manchester

May

2018 Air Emissions Conference
Radisson, Manchester

June

24th Annual BIA Golf Classic
Concord Country Club, Concord

All events and dates are subject to change or cancellation. For questions, contact
Lora McMahon at 603.224.5388 x101 or go to BIAofNH.com/events.
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G E T T I N G I N V O LV E D

SETTING BIA’S
PUBLIC POLICY PRIORITIES
Where members get a say
As New Hampshire’s leading business
advocate, BIA relies on input from our members on legislative and regulatory issues of
concern. Members have many ways they can
participate in shaping the association’s public
policy priorities. For example, members can
participate in any of our monthly policy committee meetings. These include Economic
Development; Fiscal Policy; Manufacturing
and End Users (energy and environmental
compliance); and Human Resources/Health
Care/Workforce Development. Each month a
variety of legislative and regulatory topics are
discussed.
BIA’s most comprehensive policy setting
process occurs every two years. Beginning

with a series of public policy roundtables
across the state. These important discussions
are hosted by local chambers of commerce,
trade associations and BIA. They are designed
to give members and the broader business
community a voice in establishing a proactive
legislative and regulatory agenda for the
next legislative session at the State House.
Participants are asked to identify challenges
affecting their operations. This discussion includes ranking challenges from most to least
pressing, and recommending action steps.
Next, we build a questionnaire based
on information gleaned from the roundtables and survey BIA members. The survey
asks members to rank their top business

challenges and recommend action steps BIA
should pursue in response to the challenges.
Staff takes these survey results to the policy
committees described earlier for further
discussion. Recommendations from the
policy committees are then presented to
BIA’s Board of Directors for final review and
approval. This list becomes BIA’s proactive
legislative and regulatory agenda for the
upcoming biennium. The document, BIA
Public Policy Priorities, is shared with the
governor, the entire legislature, other state
policy leaders and our membership. It serves
as a guide-post for BIA’s staff lobbyists as
they engage in advocacy with policy makers
in state government. n

BIA’S BIENNIAL POLICY SETTING PROCESS
ROUNDTABLE

FISCAL POLICY
COMMITTEE

ROUNDTABLE

ROUNDTABLE

ROUNDTABLE

MEMBER
SURVEY

ECONOMIC
DEVELOPMENT
COMMITTEE

MANUFACTURING
& END USERS
COMMITTEE

ROUNDTABLE

ROUNDTABLE
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BIA
BOARD OF
DIRECTORS

HR, HEALTH CARE
& WORKFORCE
DEV COMMITTEE

BIA’S
LEGISLATIVE &
REGULATORY
AGENDA

WORKFORCE

IDENTIFY, DEVELOP
Workforce Accelerator 2025
If you haven’t met Sara Colson yet, you will.
As Workforce Accelerator 2025 director, Colson is heading a joint initiative of BIA and the
New Hampshire Charitable Foundation — with
additional support from Fidelity Investments —
to boost industry-education partnerships.
Workforce Accelerator 2025 aims to help
equip 84,000 more people with postsecondary
degrees, or meaningful credentials valued by
business, into the labor market by 2025.
The effort, which is helping answer the
question of how education can better suit
businesses’ needs, stems directly from a report
by the Georgetown University Center on Education and the Workforce that examined each
state’s workforce needs. The 2014 study forecasts 68 percent of jobs in New Hampshire will
require a postsecondary degree or meaningful
credential by the year 2025. Today, about 52
percent of the state’s population has a postsecondary degree or meaningful credential.
Recognizing the need to set a more achievable goal, the business leaders and educators
comprising the New Hampshire Coalition for
Business and Education developed the 65 by
25 Work Group, which set out to:

Workforce Accelerator 2025
Director Sara Colson is leading
an initiative to help equip
84,000 more people in the labor
market with postsecondary
degrees or meaningful
credentials by 2025.

• Identify target populations
• Develop strategies to increase higher
education attainment and
• Build structures to support and sustain a
statewide effort
“In some states, advocates approached their
governor’s office,” says Val Zanchuk, president
of Graphicast and BIA past-chair. “In New
Hampshire, they looked around and saw the
place where government, business, education
and philanthropic people meet is the Coalition,
so they challenged the Coalition to delve into
the initiative on behalf of the workforce of
the state to see how New Hampshire could
approach that.
“At the end of the analysis, it became clear
for New Hampshire to reach the 65% by 2025
16 | ENTERPRISE 2017

goal, that whole effort needed to be driven by
business,” says Zanchuk.
Meanwhile, the New Hampshire Charitable
Foundation formed New Hampshire Tomorrow, a multi-year plan to narrow the opportunity gap between low-income and high-income
students.
That’s where BIA and the Charitable Foundation realized the potential for a partnership.
“New Hampshire needs to increase youth
opportunity — so all of our kids get the education, training and guidance they need to grow
into productive adults who will contribute to our
communities and sustain our economy into the
future,” says Charitable Foundation Vice President
Katie Merrow. “And employers need an educated
and well-trained workforce so they can continue

to succeed, stay in New Hampshire, and keep our
economy and communities strong.”
Recognizing the convergence of interests,
Zanchuk “suggested the BIA might be a good
partner to make sure all of the work they were
doing resulted in people getting jobs and
having careers.”

REPLICATING PARTNERSHIPS
Since Colson started her role in January,
she has met with more than 100 stakeholders,
scheduled with the support of workforce
assistant Amanda Savage.
“Everyone is aware there’s a need to be
working on the challenge of workforce
development,” says Colson, who points to New
Hampshire’s exceptionally low unemployment,

AND BUILD
candidate to better unite businesses and
educators. Starting out as a high school math
teacher, Colson later started her own personal
concierge business before serving as the
executive director of the Lake Sunapee Region
Chamber of Commerce.
“Some places are doing a great job forming
partnerships and other places aren’t, because
they don’t have the time or don’t consider it a
top priority,” says Colson. “We’d like to be moving everyone in the same direction because
businesses want educators to know what
they need, and educators want to make sure
they’re teaching the skills businesses need.
But at the end of the day, everyone’s working
crazy hours and has a little bit of tunnel vision
or they don’t know how to make connections
or who to contact. We’re working to remove
those barriers.”

ADVISORY BOARDS
New Hampshire Ball Bearings has established relationships with Laconia’s Huot
Technical Center and Peterborough’s Applied
Technology Center which have trained high
school students in career and technical education programs to work in manufacturing.
“We have been a partner with the Huot
Technical Center’s CTE program – one of the
biggest in the state – from the beginning, and
I mean from the moment they put the stakes
in the ground to identify the location,” says
Gary Groleau, corporate manager of labor relations and organizational development at New
Hampshire Ball Bearings. “I’m particularly proud
of the pre-engineering and manufacturing
programs. We wrote the curriculum, we identified the machines as they went through their
capital acquisition process – that they had the

Photo by Cheryl Senter, courtesy of the NH Charitable Foundation

which is even lower on the Seacoast. “It is very
difficult to find employees with historically low
unemployment rates.”
Colson has started by talking to businesses
that have existing relationships with local high
schools, colleges and students. She is creating a
database to highlight those businesses working
toward achieving the 65x25 goal so other businesses and school systems can replicate them.
“My role is to say, ‘I’ve met with someone
in the Seacoast area and they’re interested in
workforce development and want to know
more about apprenticeships,’ and ‘I know
someone in the Keene area who has been
doing that for some time and I’m going to
connect them to work through this together,’”
says Colson. “Helping to facilitate those conversations is really a key piece of it.”
Colson’s background makes her a natural

Students Reece Carolan (left) and Jeff Pitts are learning computer
programming and earning college credits thanks to a new career
pathway program at Portsmouth High School.
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“It’s the simplest and most
dramatic way to make a
contribution – to get on these
advisory councils and work
with students and teachers
to collaborate on steep
challenges. It doesn’t take
money; it takes insight and
perseverance.”
– Gary Groleau, corporate manager of
labor relations and organizational development at New Hampshire Ball Bearings

same CNC language that we use in our facility
so there would be a seamless transition for
students who would come to work here.”
But New Hampshire Ball Bearings’s involvement didn’t end there.
“We did that but one of the ways we
sustained it was staying on the school’s policy
advisory committee to stay in touch with their
needs,” says Groleau. “It’s the simplest and
most dramatic way to make a contribution –
to get on these advisory councils and work
with students and teachers to collaborate on
steep challenges. It doesn’t take money; it
takes insight and perseverance.”
At Lakes Region Community College,
where Groleau is also on the advisory board,
one of New Hampshire Ball Bearings’s employees teaches a course.
“It takes deep collaboration to make these
things work,” says Groleau.
“Businesses have to get engaged,” says
Zanchuk. “They have to stop griping about
the lack of skilled labor because, in today’s world,
businesses have to be part of the solution.
“It’s important for the education community to have some ideas of what opportunities
there are in the business world and demands of the business world, so they can put
what they’re teaching into better context,”

READ THE 65X25 REPORT:

explains Zanchuk.
“For decades, students have questioned
the value of learning subjects such as algebra.
A well-informed teacher could point to an
employer nearby and explain how algebra is
used in that work setting, and perhaps tie an
internship to fulfill the curriculum requirements,” says Zanchuk.

TRACKING CREDENTIALS
Ed McKay, former chancellor of the University System of New Hampshire, is seeing a
shift toward ensuring students are competent
in core skill and knowledge areas, which
can be achieved through partnerships with
businesses.
“Our overarching purpose isn’t to hit that
65 by 25 target, but we want to put the
foundation in place so we can sustain this
commitment to earning credentials and
post-secondary degrees,” says McKay, who
serves on the Workforce Accelerator 2025
steering committee.
“Fred Kocher and Eric Feldborg, [director
of career and technical education at the
Department of Education] are talking
to superintendents, career and technical
education instructors and manufacturing
reps to see what credentials can be obtained

nhcbe.org/wp-content/uploads/6525CollegeCompletion.pdf
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in high school to put them on a pathway to a
career immediately,” says McKay.
To ensure the Workforce Accelerator 2025
initiative is making progress toward the
65 by 25 goal, the New Hampshire Center
for Public Policy Studies is establishing and
helping to track key metrics and help identify high impact strategies.
“The Workforce Accelerator 2025 is a
targeted intervention and we’re now more
organized and directed than in the past,” says
McKay. “Our state is under a 2-year election
and budget cycle, so we often lurch from biennial budget to budget and it’s hard to
make long-term commitments. So that’s why
BIA’s and the New Hampshire Charitable
Foundation’s three-year commitment is so
important.”
There is a lot of optimism about the collective power to resolve the state’s workforce
issues, but there is also an underlying urgency
and concern over what could result if stakeholders don’t actively get involved.
“The impact of not meeting those goals
becomes hundreds of thousands of dollars
of lost tax revenue,” says Zanchuk, pointing
to the Business Enterprise Tax and Business
Profits Tax. “How do you maintain a quality
of life without the tax revenue? It’s really a
matter of cultural and economic survival to
develop these skills to satisfy the future needs
of the state.” n
– Liisa Rajala, associate editor,
NH Business Review

Inspiring the next generation
The more we learn, the bigger our world becomes. We’re proud to
play a part in inspiring the next generation of dreamers, planners
and doers. Their aspirations for the future will one day contribute
to our dedicated support of aerospace, defense and security.
www.baesystems.com/community

S e r v i n g t h e co m p l ex n e e d s of New Ha m p s h i re b u s i n e s s e s fo r m o re t h a n 2 0 ye a r s .

L E T U S H E L P YO U M OV E YO U R B U S I N ES S FO RWA R D.
C l i e nt s re ly o n u s fo r h e l p w i t h :
• I nte r n at i o n a l & m u l t i - s t ate t a xat i o n
• Me rg e r s & a cq u i s i t i o n s
• S u cce s s i o n p l a n n i n g
• Acco u nt i n g & f i n a n c i a l re p o r t i n g
• Te c h n o l o g y r i s k a s s e s s m e nt
• B u s i n e s s p ro ce s s re - e n g i n e e r i n g
C o nt a c t : K a r l He af i e l d , Ta x P r i n c i p a l , Tre a s u re r, B I A B o a rd , k h e af i e l d @ b n n c p a . co m

Maine | Massachusetts | New Hampshire
www.bnncpa.com

Precision Engagement® Means We Put You First.
Alignment.
Partnership.
Integrity.
From Boards to Complex Systems, What Can We Build for You?
Local, Woman-Owned
Precision Engagement ® Manufacturing
cirtronics.com
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BUSINESS PROFILES

All in the

FAMILY

Some people make a habit of bringing their work home
with them. Others however, bring their home to work.
Family-owned businesses are the backbone of our economy.
According to the UNH Center for Family Businesses, FOBs employ
two-thirds of the workforce in Northern New England and are responsible for creating the majority of the state’s new jobs.
Once thought of only as Mom-and-Pop operations, FOBs come
in all shapes and sizes. In New Hampshire they include advanced
manufacturers, banks, insurance companies, law firms, medical

practices, retailers, accounting firms and all manner of specialty services.
Among BIA members, there are FOBs that have been in the family for two, three, even four generations. For those running a business
they started with a sibling, inherited from a parent, or even married
into, there’s a different kind of pride of ownership – and a different
sense of responsibility.
Enterprise presents three examples of BIA family-owned businesses. Each have stood the test of time and the challenges of
“relativity.”
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John H. Morison IV, left, and John H. Morison III,
right, make up the 3rd and 4th generations to own
and work at Hitchiner Manufacturing Co. in Milford.

Hitchiner Manufacturing
is the premier supplier of
high-volume, complex thinwall investment castings
and fully-finished casting-

Hitchiner
Manufacturing
John H. Morison III, Chairman & CEO

based subassemblies and
components to industry.
Headquartered in Milford,
the company produces
castings in hundreds of
different metal alloys for a
broad spectrum of global
markets and customers
that include leaders in
automotive, aerospace
and other industries.
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Q: So how far back does Hitchiner
Manufacturing go in the Morison
family?
The company was founded in 1946 by a
non-family member named Fred Hitchiner, which is why it is called Hitchiner. My
grandfather and father bought a controlling interest in the company in 1949
and completed the transaction for full
ownership in 1951. They represent the first
two generations of Morison managers. I’ve
been here since 1983 and my son has been
here since 2011, representing the fourth
generation.

Q: What’s it like growing up knowing
there’s a family business awaiting you
at the end of the road?
Your question assumes that it is “awaiting you at the end of the road.” Growing
up knowing there’s a family business is
one thing. Whether or not it’s awaiting you
is another. I was involved in the business
indirectly doing things like planting flower
bulbs and bushes around the factory for
my mother and didn’t think I was going
to come back directly to the business in a
position of responsibility. I wanted to go
to work somewhere else, simply because

people assume that it’s “awaiting you” and I
think you need to demonstrate that you have
skills other than you just inherited the responsibility. So I went away somewhere else for five
years…I wasn’t actually planning on coming
back. Hitchiner’s president called me and said,
“We have an opening that you may be able
to benefit from. Would you like to come?” So I
got on a plane and came back from Brazil and
talked to him about the opportunity.

Q: When you told your father this early
part of your career was going to take you
in a different direction, did he express any
disappointment that you weren’t going in
the family business right away?
No. I think my father was a really easy guy
to deal with and I believe that his expectation
was that I wasn’t going to start working at the
family business right out of school. In fact, he
encouraged me to go off and “seek my fortune
elsewhere,” as he said. He recognized the value
of being exposed to how other businesses
operate.
Q: What kinds of things did you learn
from your father that you wouldn’t have
learned working other places?
He was a big promoter of the concept of
patient capital and investing for the future,
which is quite different from a lot of businesses
that invest with expectations of very shortterm returns. He took advantage of one of
the opportunities you have in a privately-held
company to look at long-term possibilities as
opposed to what’s going to happen during
the next quarter.
Q: Succession plans are challenging to
put together. Do you have any advice
for people who may become the next
generation of managers?
I think it’s important that they learn and
understand and appreciate the business and
what the potential for the business is before
they become managers. I guess you have to
work your way into the responsibility in a way
that makes you sensitive to and understanding
of what is best for the company.
Q: Your son is the fourth generation of
Morison to work there. What’s his role?
He’s just become the assistant treasurer. He
is responsible for the cash side of the business
and is getting more and more responsibility

in the area of finance. He’s analyzing how
we invest our money and whether or not the
capital projects we are considering will have a
positive return. He’s also learning to invest for
the longer term, which is probably different
from what he learned when he got his MBA.

Q: What do people who run family
businesses know that other people don’t.
I don’t think we know things that others
don’t; I think we have an advantage that others
don’t. The biggest one is that the decisions
you make impact you and your family directly,
in more ways that just your pay check. But I
don’t think there’s anything we know better. It’s
like the age-old argument that people in the
private sector know more about management
than people in the public sector. We all have
the same problems but we deal with them
differently.
Q: So what are your plans for the future?
Is it your hope that Hitchiner will continue
to grow and be in the Morison family for a
long time?
Yes. A lot of privately-held companies are
essentially generational entities. Sometimes
there isn’t an opportunity to transition if
there’s no heir apparent coming along or if
the market changes and it’s obvious the best
thing for the company is to be sold and folded
into a larger group. Certainly it’s our goal to
remain independent for as long as we can
with the understanding there are things that
may happen in our markets that may change
our direction. Certainly until now we’ve been
able to do it for four generations. The question
is how long can we continue to do it? It’s not
necessarily something that’s driven by the
family as much as it is by the markets and
the technology. One interesting thing about
our business is that we practice investment
casting, which is sometimes referred to as the
lost wax process, which is one of the oldest
metal working processes in the world. The
basic process was developed four or five
thousand years ago. So our ability to continue
in the marketplace depends a lot on what we
can do to advance the state-of-the-art of the
technology. That’s why we continue to invest
in ways to improve the process in order to
keep the company technically viable in the
marketplace. We’d like to keep it going as long
as we can come up with new improved ways
of doing what we do. n

Get expert
energy
advice
you can
trust.

The BIA Energy Buying
Program has been
advising BIA members
for more than 10 years.

Learn more:
UsourceEnergy.com/NHBIA
888.686.4845

ENTERPRISE 2017 | 23

Matt Kfory, Chris Kfory and Fred Kfory – third generation family members at
Central Paper Products – were born into the family business originally started
by their grandfather, who emigrated to the US from Lebanon in 1910.

Central Paper Products
Located in Manchester,

Matthew Kfory, President & CEO

Central Paper Products
primarily operates in the
industrial and personal
service paper business.
The company supplies
printing products,
cleaning supplies, copier
paper, and a catalogue of
furniture, appliances and
electronics for the office.
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Q: You’re a third generation company.
What do you know about your grandfather and what his vision was for this
company?
My grandfather’s parents came over
from Lebanon in 1910. He was born in the
United States, first generation American. The
business was started in 1948. He was a very
adept businessman, very process-oriented.
One of those things he did that was successful in the early going was set up systems that
helped us survive because of our processes.
Coming into the early 1980s, we were one
of the first companies to adopt technology.
We were a beta site for IBM for the AS/400
and their System/36. He was a very astute
businessman. Very, very good at setting up
relationships.

Q: When did your father, Fred Kfory,
take over the business?
My father took over the business in the
early 1980s. He was in the company kind of
doing purchasing and sales. He graduated
from the University of New Hampshire and
was president of his class in 1964. From there
he was so integrated into the business. He
really took the reins around 1980.
Q: Growing up, was the expectation
that you would take over someday?
As a kid, even at five years old, we were
always involved in the business. We’d come
in and count pieces, sweep the floors. So it’s
kind of in the blood with all of us. I have an
older brother, Fred, who’s in sales and marketing for us and an older sister, Chris, who

Q: Does growing up as part of a family

white. There’s a lot of gray. My dad, more so
than anything, was all about relationships with
people and how to treat people and how to
do business on a different level. He was extremely ethical. The one thing I think my father
was extremely good at was his community
involvement, realizing how important it is to
be attached to the community and involved in
what goes on in civic life.

Q: What lesson did you learn from your
father that you didn’t in business school?
A lot! Business school can teach you the
pluses and the minuses, the black and the

Q: Transitions can be challenging – even
dangerous – in family businesses. So
what insight can you give those running
family-owned businesses or those who
anticipate doing so someday?
For me, it’s probably a little different.
My dad passed away suddenly, so I was
thrust into the position. I’d been trained my
whole life to do what I’m doing, but when
it happens suddenly you just don’t expect
it. For me, the one piece that I wasn’t super
keen on were the financials and that type of
thing. It took me a little while. We have good
community leaders around us, people who
came in and gave me a hand…Joe Reilly
[Eastern Bank] put us in touch with some
good financial people that helped us. The

does some of the financial stuff for us. They’re
both in the business with us. For me, it was
sort of the administrative thing. I graduated
from UNH in 1989 and then went to Suffolk
for an MBA and finished that in 1993. I was
a little more in tune with the breadth of the
different disciplines inside the business.

business color everything you do
professionally leading up to the time you
took over?
I think everything has an effect on you. You
live, eat and breathe it. You see your family
members on a daily basis and you interact
with them in a different way. So some people
understand that and some people don’t. I
think sometimes it’s industry specific as well.
We’re in the distribution business. At the end
of the day – paper or whatever it is – we move
things from A to B and we have to be extremely efficient. So it’s definitely in the blood.

DRM_UnexpValue_4c_7x4875_NHBR-Entpr_Fotl.indd 1

one thing that we didn’t do, what we really
should have been doing all along, is more
succession planning. Because we really didn’t
do much of it, it probably would have been a
lot easier to transition than the way we went
through it.

Q: Do you think there’ll be a fourth
generation of Kforys running Central
Paper?
Well, the fourth generation is already working. A couple of them are already involved.
I mean, you never know. To be honest, the
environment is changing quickly. It’s an
interesting business. They like it. It’s in their
blood. I don’t put any pressure on them, either of my kids, to come into the business. I’d
rather they gravitate towards it instead of just
doing it. And quite honestly I don’t know, my
son’s about to go to business school at the
University of New Hampshire; my daughter
is a freshman in high school. I don’t know if
they want to or don’t want to. The business
landscape is changing drastically, extremely
quickly. Nowadays with all the internet sales,
it’s just a changing marketplace. It’s extremely
dynamic. n
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Randy, Lori, and Scott Labnon (left to right), who
operate the Town & Country in Gorham, NH.

Town & Country
Inn and Resort
Nestled in the White
Mountain National Forest,
the Town and Country
Inn and Resort boasts 160
rooms, banquet space for
500, an indoor pool and
a health club among its
many amenities. Some of
its famous guests include
Presidents Reagan and
Nixon, and celebrities
like Leonard Nimoy, Kurt
Russell and Julia Child.
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Randall Labnon, General Manager
Q: How did the Town & Country Inn and

Resort come into your family’s hands?
My father bought this place in 1956. It
was originally the clubhouse for a nine-hole
golf course across the street. It had seven
guest rooms and two baths – a men’s and a
woman’s. He saw there was a need in the area.
He was a sax player. He got a piano player and
a drummer and they would play a couple of
nights a week and they did very well. In 1963
he started building hotel rooms. He built a
24-unit section, then in 1968 built another 24
units, and in 1972 another 16 units. In 1973, a
couple of days before New Year’s Eve, the place
burned to the ground. He rebuilt that place in
the spring of ’74, the main area which houses

our banquet facilities, kitchen etc. In 1980 we
started adding on again and now we have 160
rooms. It was a family affair from the beginning. There was my father. My mother was the
cook. My aunt was the hostess and my uncle
was a general everything-guy. I arrived here
after college in 1978 – but of course I started
here dishwashing at six. There were five kids in
my family. We were all waiters or bus boys. We
did everything here. We know the place.

Q: When you’re the boss, usually you’re
only answerable to yourself. Is there
a sense of responsiblity to the family
(past and present) to keep the operation
robust?

Of course there is. We try to have a member
of the family here all the time, except for the
graveyard shift. Usually there’s someone, and
I live two minutes away. It works that way. We
know how hard our father worked. There are a
lot of hours involved. I feel guilty when I can’t
be here for something big. My brother feels the
same way. You don’t take a lot of vacations. You
just feel the need to be here. We certainly feel
a responsibility to the founder of the place, my
dad and my mother. And we all feel the same
way about the place now. It’s too important
to our livelihood. We all have kids. Whether or
not they want to continue is still up in the air.
They’re all pretty young. We certainly feel the
obligation to maintain it and to keep it vibrant
and healthy and making money.

Q: You work with both your brother and
sister. How do you handle disagreements
in the workplace?
Oh, we hit each other (laughs). Just kidding.
We talk it through. There are three of us so
there’s always a majority. I lose sometimes; I
win sometimes. We all have differing opinions
on how to go about doing things, how to
spend money. We generally can come to a

consensus. Sometimes the voices are raised
but we do the best we can do.

Q: What are you doing now to insure
that your business stays in the family and
is successful when you decide to finally
hang it up?
I’m 63; my brother’s 10 years younger so
he’s still got a ways to go. I’ve got two kids. My
daughter is a music teacher. My son works at
the front desk, but it’s not his passion – and it
has to be a passion. Any job has to be a passion
if you want to make it a lifetime career. My
brother has two kids…my sister has two kids…
The next generation? Right now it’s questionable. In ten or fifteen years, once my brother is
hitting retirement age, it remains to be seen. If
there’s no one in the family that wants to take
over then at that point we’ll have to sit down
and discuss our options. You need a next generation coming up and right now there’s no one
with a passion for it. A lot of them have worked
here, but not on a career basis.
Q: So passion is the thing. It’s not just
enough to inherit a business?
Oh, no. Oh, no no no. You need the desire.

You have to love what you’re doing. Some
people are back office people, want to do the
books and study the spreadsheets. But this
business is a lot of face-to-face. Our bread and
butter is welcoming people through our doors
and making sure they’re comfortable. And if
you can’t do that then it’s probably not the
right business for you.

Q: Travelers are often looking for lodging that feels like home to them. Because
you’re a family-owned business, do you
feel like you’re actually opening up your
home?
We have numerous guests who come back
year after year after year. A lot of them we’re
on a first name basis with. We know who they
are. It is an extension of our home. We’ve got
160 rooms. It’s a damn big home, but we want
people to have good food. We want people to
get their money’s worth. We think they do. We
do consider this place our home. I’m here almost 60 hours a week. Except for sleeping I’m
here most of the time. It is, in essence, opening
up our home. It’s been a vibrant business for
over 60 years. Not a lot of family businesses
can say that. n

Building New Hampshire’s Workforce
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NH ENERGY COSTS:

A POWER

Business leaders seek a solution to persistent challenge
The price of keeping the lights on at New
Hampshire-based businesses is high.
Operating machinery and equipment,
maintaining inventory, and keeping the many
moving parts involved in running a business
can be a serious burden. With energy prices
higher than nearly all other parts of the country, New Hampshire businesses often find
themselves operating at a competitive disadvantage. Led by BIA, Granite State leaders are
examining what can be done.
Wire Belt Company of America CEO David
Greer knows first-hand about energy costs
New Hampshire business owners are facing –
particularly manufacturers. Wire Belt’s assembly lines literally make a key component for
other assembly lines. Its product was created
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85 years ago to help automate operations for
chocolatiers and bakers. Today the company is
a world leader in the production of conveyor
belts, drive components and other accessories for use in food processing, automotive
parts and electronics production.
In order to contend with the state’s skyrocketing electricity prices – consistently 50-60%
higher than the national average according to
the US Energy Information Administration –
Greer has done all he can to control electricity
costs at his Londonderry facility. “I felt like
I didn’t have a choice,” he says. He invested
$800,000 in solar panels and implemented
extensive energy efficiencies. Yet, even with
all these efforts, Greer says he can’t compete
with electricity prices nationwide.

“The present cost of electricity in New
Hampshire is creating an economic hardship
on all manufacturers in the state,” says Greer.
New Hampshire is at the crossroads of a
new and complicated energy future. Part of
the equation is geography. New England may
have been the starting point for pioneers
heading west, but today it’s the last stop on
the northeastern trail for natural gas pipelines
and electrical transmission infrastructure
needed to bring energy to our region. Another part of the equation is natural gas supplies
diverted from electricity generators for home
heating use in winter, creating further market
instability. Add the fact many power plants are
scheduled to go offline in the coming years
and we are left wondering if enough electrici-

DRAIN ON OUR ECONOMY
ty can be produced to keep up with demand.
The sum of this equation is not good. Electricity prices and uncertainties about future
power supply and reliability are a drag on
New Hampshire’s business competitiveness.
“The high cost of electricity in our state
makes it hard for my business to compete,”
says Globe Manufacturing Company President Don Welch. “If nothing is done, prices
will continue to increase, placing businesses
and our state at a huge disadvantage.”
“Businesses may well be forced to move
facilities to another region with lower electricity prices, taking jobs and income away
from New Hampshire,” worries Val Zanchuk,
president of Graphicast in Jaffrey.
Sig Sauer in Newington has been a job

“The present cost
of electricity in
New Hampshire
is creating an
economic hardship
on all manufacturers
in the state.”
– David Greer, CEO,
Wire Belt Company of America
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Brownouts can cause a manufacturing line to
shut down or can damage equipment such as
in this advanced manufacturing facility in Bow.

“We need highly
reliable service
at precise levels
to avoid costly
shutdowns, the
loss of expensive
materials, and
possible damage
to machines.”
– Jeff Chierepko, director
of facilities, Sig Sauer
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creator for New Hampshire, but that could
change. In just a decade its workforce grew
from about 120 employees to more than
1,600 in five facilities, four of them in manufacturing. The military and law enforcement
firearms contractor also operates plants
in Arkansas and Oregon, and is looking at
Florida.
“Today, any expansion plans have to take
into account electricity costs, employee
skill levels and the political climate,” says Jeff
Chierepko, director of facilities at Sig Sauer.
“Electricity costs today, and concerns about
future price volatility, along with the inability
in this region to build new energy infrastructure of almost any type put New Hampshire
at a distinct disadvantage as we look to
expand.”
Sig Sauer is not alone. These burdensome
electric rates are a disincentive to expanding facilities and product lines here in New
Hampshire. For companies with multistate
operations, calculating the cost of doing
business in New Hampshire is necessary for
determining where in the country to make
new products and create new jobs. Ultimately, the current price of electricity is a huge
disadvantage when it comes to recruiting
– and retaining – large energy users in the
Granite State.
Chierepko adds the dependability of
electricity – the scourge of brownouts or fluctuating current levels – is a persistent concern
for advanced manufacturers. “We need highly

reliable service at precise levels to avoid costly
shutdowns, the loss of expensive materials,
and possible damage to machines which can
cost a half a million dollars or more.”
A stable, reliable source of electricity is
not a convenience. For advanced manufacturers, it’s a necessity. Among the products
made by the Keller Companies include
energy efficient structural building panels,
pre-engineered buildings, extruded plastics,
and molded wood cylinders. Corporate
Treasurer Kathy Garfield says frequent power
surges wreak havoc at their facilities. The
same flicker that may cause a homeowner’s
microwave clock to reset to “12:00” can shut
down an entire manufacturing line. “All the
product that’s stuck in the machine is now
scrap,” she says.
Gordon Van Welie, who heads ISO New
England, the nonprofit entity responsible for
ensuring the region has a reliable supply of
electricity, shares their concerns. Van Welie
has described a “precarious” and “unsustainable” electric grid operating system over
the next few years. This is especially perilous
during periods of extreme winter cold.
An employer doesn’t need to operate a
huge factory or warehouse to feel the pinch
created by an exorbitant electric bill. Virtually
every office, storefront and workplace is running lights, computers, copiers and HVAC – all
mission-critical equipment that would cost
them much less to run if they were located
elsewhere on the map.

ENGINEERING
NEW HAMPSHIRE’S
NEXT-GENERATION
WORKFORCE
UNH is proud to be the state’s largest producer of
STEM graduates — like Katie Haslett ’18, a UNH hockey
captain majoring in civil engineering. As the demand
for STEM talent increases, UNH is providing the highly
trained workers New Hampshire needs to thrive in
the global economy.
UNH: WE INSPIRE. YOU HIRE.

KATIE HASLETT ’18

®

. College of Engineering and Physical Sciences
. Captain of UNH Women’s Hockey Team
. 2017 American Society of Civil Engineering
“New Face of Civil Engineering”

FOR MORE INFORMATION ON HOW UNH IS PREPARING YOUR FUTURE WORKFORCE, CONTACT RAINA SARVAIYA,
DIRECTOR OF EMPLOYER RELATIONS, AT 603.862.2373 OR RAINA.SARVAIYA@UNH.EDU.

“For every extra
dollar we’re
spending on
energy costs, it
really hampers
our ability to
invest in the
facility, to invest
in technology.”
– Alex Walker, executive
vice president & COO,
Catholic Medical Center
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Alex Walker, however, doesn’t have the option of locating elsewhere. Catholic Medical
Center, where he is executive vice president
and COO, is firmly planted on Manchester’s
West Side. The 330-bed facility is a 24-hour a
day, 365 days a year operation. To give the
best care, the hospital is stocked with hightech, high-end medical equipment, most of
which draws a lot of power.
Walker says every time the cost per
kilowatt hour goes up a penny, the impact is
an additional $120,000 on their bill. “That’s a
significant cost for a nonprofit organization,”
he says.
Capital investment is required for hospitals
like CMC to provide robust health care in
the 21st century. “For every extra dollar we’re
spending on energy costs, it really hampers
our ability to invest in the facility, to invest in
technology,” says Walker.
So what can be done to provide rate relief,
especially for New Hampshire’s large energy-users? BIA has taken the lead in affecting
change in this important economic area. As
the statewide chamber of commerce, BIA has
been advocating for policies and initiatives
that enable the development of low-cost,
reliable sources of energy. Through its EnergizeNH public awareness campaign, it spread
the word to consumers and policy makers
about what large-energy users already know:
compared to the rest of the nation, the price

of electricity throughout New England is
unreasonably high. While taking no position
on any particular project, BIA has fought
against legislation that puts restrictions,
hampers, or otherwise discourages new
energy infrastructure projects in the state.
Also, BIA has teamed with USource to create
an energy buying program for members to
purchase power at the most competitive
rates available.
“I think what the BIA is doing and has been
doing is vital to try to bring those costs down
and make New Hampshire a more favorable
environment for business,” says Walker.
Other New Hampshire business leaders
agree.
“There needs to be a greater focus on
expanding our energy infrastructure,” says
Gerardine Ferlins, Cirtronics Corporation
president. “These projects can be accomplished while respecting our communities
and environment, complementing existing
conservation and renewable energy efforts,
and filling the supply gap that is leading to
such high electricity prices.”
There’s no magic spell that will drop our
electricity bills in half overnight. However,
through the efforts of BIA and its members,
policy makers are now taking note that the
time is now to seek permanent solutions to
high electricity prices and reliability challenges in New Hampshire. n

Lower costs.
Cleaner energy.
Better business.
Northern Pass is part of the solution to lower energy costs in New Hampshire
through clean and reliable hydropower from Canada. This new supply, combined
with a special New Hampshire power purchase agreement, will stabilize energy
costs and save New Hampshire residents and businesses about $1 billion over the
next ten years. As well as ensuring businesses across New Hampshire will always
have reliable energy when they need it most.
The path to stable energy costs and a cleaner energy future starts here.
Visit northernpass.us to learn more.

Paid for by Northern Pass Transmission, LLC

THRIVING IN NH
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Joe Shean, president
of Rochester-based RP
Abrasives, and Tim Harris,
director of R&D and new
business development, look
over parts that have been
through the company’s
rigorous finishing processes.

MANUFACTURERS
LEAD THE WAY
NH firms see
growth, success
while driving
economy
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Manufacturing jobs may not look like they
did a generation ago, but as the sector evolves,
wages and benefits continue to grow, and
New Hampshire’s manufacturing industry remains a powerful engine of economic growth.
In its “Smart Manufacturing and High
Technology “ report, commissioned by the
Business and Industry Association, the New
Hampshire Center for Public Policy says the
creation of manufacturing jobs, particularly
“smart” manufacturing/high tech positions, are
having a meaningful, measurable impact on
the state’s economy.

“Economic impact models suggest the
creation of 100 new manufacturing jobs in
New Hampshire will create as many as 138
additional jobs in the rest of the state economy, add $11 million in earnings, $18 million in
Gross Domestic Product (GDP), and generate
$1.2 million in state and local tax revenue.”
That’s more than any other sector.
A recent Global Competitiveness Index
study by professional services firm Deloitte
and the Council on Competitiveness found the
US is currently the second most competitive
manufacturing economy in the world behind

China, and within three years the US is
poised to surpass China. According to the
National Association of Manufacturers,
the sector contributed $2.17 trillion to
the US economy in 2015 – up from $1.7
trillion six years earlier.
While the trend is global, the success
is local. Manufacturing is the third largest
employer in the state (behind retail
trade and healthcare), it provides more
compensation (wages) and contributes
more to Gross State Product than any
other sector.
“First of all, there are a lot of high-tech
manufacturers already in New Hampshire,”
says Joe Shean, president of Rochester-based RP Abrasives. “This is sometimes
the best kept secret in town. There are a
lot of customers here and manufacturing
in New Hampshire is growing.”
The secret is out: manufacturing drives
the state’s economy. Here’s a look at three
manufacturing firms who have shown
the Granite State is fertile ground for
innovation.

RPA’s blasting,
deburring, polishing and
passivating of machined
parts takes place at
its 16,000-square-foot
Rochester facility.

RP ABRASIVES
Shean’s RP Abrasives (RPA) has seen itself
succeed, in part, by going small. Very small.
The company machines finished parts,
making them smoother (or conversely, rougher depending on what’s required) than when
they were initially produced. As machining
capabilities and tolerances have become
much tighter in recent years, RPA’s blasting,
deburring, polishing and passivating of those
parts has also become much more precise.
And sometimes that means working in very

small increments.
Shean says a customer contacted RPA a few
years ago looking for some fine work on small
parts they produced. He said the parts were
“just about a three,” but his customer said he
wanted a one – and ideally one-half.
“All the time we were referring to millionths
of an inch,” Shean says of the measurements. “I
asked him, ‘Do you really need it that smooth?’
He said, ‘Yes absolutely. We can prove that our
products are 20 percent more efficient than
our competitor’s.’
“That’s pretty spectacular – they can improve efficiency by 20 percent just by making
the surface a little bit smoother. It is a little
bit difficult to take a surface that’s only got 3
millionths of an inch and make it smoother, but
that’s the kind of benefit the customer gets.”
RPA has grown in Rochester since it was
founded 21 years ago, and it’s now in its fourth
location – a 16,000-square-foot space in a
group of buildings at the north end of the city.
There, the company has access to hydroelectric
power thanks to the Salmon Falls River which
flows by just outside, and a state-of-the-art
waste management system, both of which
allow the company to stabilize costs.

“We moved to this location about five years
ago,” Shean says. “We were in 6,000 square feet
and we didn’t have enough room. We were
growing. In fact, we were just having a conversation yesterday where we decided we need
just a little more room.”
Still, it appears as if RPA isn’t going anywhere
– and that’s by choice. “The current legislature and the previous legislature have been
working to make manufacturers’ taxes more
competitive, and that helps any manufacturer,”
Shean says. “It helps recruit manufacturers who
are considering moving someplace else.”
Add the existing customer base, and the
state starts to look even more attractive.
“Manufacturing in New Hampshire has a
huge market if you look at the northeast,” he
says. “If you want to be located in New Hampshire, which we are and we’re happy to be,
and you see how much industry is within the
fixed distance – one day driving or one day via
freight – you get an enormous chunk of the US
capacity. You’re looking at eastern New York all
the way up through Maine and that’s an awful
lot of market there. Not all costs however, like
electricity, are more reasonable in New Hampshire than some of our neighboring areas.”
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ContiTech Thermopol
works with some of the world’s
largest automotive manufacturers.
Ford’s F-150 EcoBoost® Models all
contain parts produced exclusively by
ContiTech in its Somersworth facility.

CONTITECH THERMOPOL LLC
For a close-up look at what ContiTech
Thermopol does at its Somersworth-based
facility, just check under your hood.
The company, founded as Thermopol, Inc.
in 1992 and acquired by international technology company Continental in 2007, counts
some of the world’s largest automotive manufacturers among its customers. The company started out making wrapped silicone
hoses for the automotive industry, and has
expanded to include rubber hose extrusion
and 3D blow molded plastic technologies. It’s
now a fully-integrated site for research, development, and manufacturing of turbocharger
hoses, pipes and assemblies for the ContiTech
Division of Continental within North America.
Its products can be found in cars produced
by Chrysler, General Motors, Honda, and
most notably, Ford. The Ford F-150 EcoBoost®
Models all contain parts produced exclusively
by ContiTech in Somersworth.
“Since Thermopol was acquired by Continental in 2007, we have grown substantially
due to the market need for turbocharger hose
assemblies,” ContiTech Thermopol Managing
Director Shane Stradinger says. “We’re currently
one of the key suppliers to Ford.”
That relationship has allowed the company to substantially expand in the recent past,
resulting in significant revenue growth, a fivefold
employment increase (to a current level of more
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than 700 people), and over $20 million invested
into the state’s economy since the company
purchase.
Since Continental’s purchase of Thermopol,
the company has continued to grow to keep
pace with business. In 2010, they nearly doubled
the size of their facility in Somersworth before
leasing an adjacent building to create 163,000
square feet of manufacturing space. In 2015,

ContiTech acquired additional property in
Rochester. This facility houses all warehousing
and distribution operations as well as additional office space.
Stradinger says Continental is publicly
traded on the German stock exchange, yet is
firmly rooted here in the Granite State.
“We joined BIA this year to work with
other companies on state level issues to improve the numerous challenges we are faced
with, and to ensure a long-term successful
existence within our state,” he says.
Among those challenges are finding qualified employees, high energy costs and the
relatively high cost of living. However, New
Hampshire does have benefits which have
allowed the company to employ colleagues
from all over the world, including Germany,
Brazil, Romania, Scotland and Mexico, as well
as multiple US states.
“We committed ourselves to Somersworth
and we intend to further develop our location,” Stradinger says. “That’s why we are looking for qualified people. New Hampshire’s
changing seasons, attractive location and
proximity to Boston, helps sell it to prospective
employees from other areas. Additionally, we
are near to multiple, reputable educational
institutions that are performing research or are
fully capable of researching areas which can be
applied in our industry.”
Nevertheless, workforce development and
electricity prices remain a concern.
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SAFRAN OPTICS 1
When Batman uses your products, you know you’re doing
something right.
Safran Optics 1 produces a range of electro-optics ranging
from precision targeting and image intensifiers, to range
finding and visual augmentation systems – primarily for the US
armed forces and government agencies. But when Hollywood
needs the real-deal to look authentic, they’ve recently turned
to this Bedford manufacturer.
“A number of film and movie studios have contacted us and
we’ve loaned out products to ‘American Sniper’ and ‘Batman
vs. Superman,’” Safran Optics 1 President and CEO Joseph
Bogosian says.
Some of the firm’s technologies have also been used in other
movies including “White House Down” and “Mr. & Mrs. Smith.”
Producers of “American Sniper” reached out to Safran Optics
1 after going through former Navy SEAL Chris Kyle’s personal
photos and spotting some of the company’s equipment. As for
“Batman vs. Superman,” Bogosian says: “The products just look
cool – cool enough for Batman.”
Founded in 1987, Optics 1 merged with Vetronix, Inc. late last
year and now operates as Safran Optics 1 – a wholly-owned
subsidiary of Vectronix AG. Its US-based manufacturing and testing operations for the defense market are based in its Bedford
headquarters, which is located in its 51,572-square-foot facility
on Cooper Lane. According to Bogosian, the move helped
position the firm for recent successes and future growth.

Safran Optics 1
President and CEO
Joseph Bogosian,
below, leads a team
that produces a range
of futuristic-looking
electro-optics, ranging
from precision targeting
and image intensifiers
to range finding and
visual augmentation
systems.

“We had two companies sitting side by side in Bedford, and in some ways
they were two halves of the same company,” he says. “A lot of inefficiencies
resulted from that and a lot of redundancies resulted from that. The merger
significantly reduced costs, and once optimized, we were better positioned to
win. We’re a stronger, unified team.”
Just months ago, Optics 1 was awarded a $304.5 million, 5-year indefinite
delivery/indefinite quantity (IDIQ) contract for the production of the Laser Target
Locator Module II (LTLM II) system. The LTLM II, manufactured in Bedford, is a
lightweight, handheld system with day and night imagers, a laser rangefinder,
digital compass, and a Global Positioning System (GPS) receiver.
“LTLM II gives the soldier an unprecedented capability to locate targets – day
or night – and in all weather conditions,” says Mark Belanger, executive vice president and general manager of Optics 1. “The system is very lightweight with an
intuitive user interface, and we are proud that the Army selected us to provide
this important capability to our warfighters.”
Since last year the company has brought on nearly a dozen new hires, but
finding enough qualified candidates in the current workforce remains problematic, as many technical, production, and support positions remain open. Bogosian says Safran Optics 1’s revenue outlook is strong, and is on an upward trend.
“We’re in the same building we’ve been in all along, it’s just now more
optimized and full of activity,” Bogosian says. “When I came here a year and a half
ago, there was a lot of empty space on the production floor. There was one big
open space where we’d have our all-hands meetings. Now that space is taken
up by the LTLM II assembly line.”
After its most recent win, Bogosian remains confident the company can attract
and retain top talent – an important element in remaining successful, he says.
“It comes back to the fact that we are sitting in the electro-optical cluster,” he
says. “We’re in a position to recruit because everybody recognizes the growth at
Safran Optics 1 and wants to be part of that growth.” n
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Davis Family
Dartmouth-Hitchcock
patients

DARTMOUTH
HITCHCOCK
IS HERE.
Primary Care that feels like family.
Enjoy a more coordinated, collaborative and convenient care experience with a
primary care provider and a whole team of health professionals totally focused on you.
Even on nights and weekends.

FIND YOUR PROVIDER
DHPRIMARYCARE.ORG | 1-866-320-0446
Concord

Keene

Lebanon

Manchester

Nashua

Bennington, VT

Serving 30 locations across northern New England

LEADERSHIP

2017 BIA BOARD OF DIRECTORS
OFFICERS:
CHAIR:
Linda Fanaras
Millennium Integrated Marketing

EXECUTIVE BOARD MEMBERS:*
Donald Baldini
Liberty Mutual

Lisa Guertin
Anthem Blue Cross & Blue Shield

Joseph Murray
Fidelity Investments

Todd Black
Unitil

Pamela Hall
Normandeau Associates

John Olson
Whelen Engineering Company

Joseph Carelli
Citizens Bank

Randall Labnon
Town & Country Inn and Resort

William Quinlan
Eversource Energy

Patrick Closson
McLane Middleton

Stephen Lawlor
Nathan Wechsler

Steven Shawver
Sig Sauer

Cheryl Coletti-Lawson
The Lawson Group

Todd Leach
University System of New Hampshire

Steven Webb
TD Bank

Jay Gamble
Mount Sunapee Resort

Peter Marsh
Comcast

David Worthen
Worthen Industries

Katherine Garfield
Robert R. Keller & Associates

Jeffrey McIver
The Mountain Club on Loon

Bryan Granger
C&S Wholesale Grocers

Guy Montminy
BAE Systems

*Executive Board members are also
members of the Board of Directors.

Ginamarie Alvino
RiverStone Claims Management

Suzanne Foster
Medtronic Advanced Energy

Mark McCue
Hinckley Allen

Robert Segal
Automotive Supply Associates

Daniel Boehm
Felton

John Friberg
Elliot Health System

Richard Moore
Planet Fitness

Joe Shean
R.P. Abrasives & Machines

Joseph Bogosian
Safran Optics 1

Jim Geary
NH Ball Bearings

John Morison
Hitchiner Manufacturing

Kenneth Sheldon
Bank of America

William Brewster
Harvard Pilgrim Health Care

John Gilbert
Synchrony Advisors

Joseph Morone
Albany International

Chris Sherman
NH Transmission

Peter Burger
Orr & Reno

Peter Giorno
Peoples United Bank

John Murphy
GZA GeoEnvironmental

Kevin Callahan
Exeter Health Resources

Ross Gittell
Community College System of NH

Marian Noronha
Turbocam International

Timothy Sink
Greater Concord Chamber of
Commerce

Steven Camerino
NH Electric Cooperative

David Greer
Wire Belt Company of America

Michael O’Laughlin
Lydall Performance Materials

Dean Carucci
Portsmouth Regional Hospital

Edward Hennessey
Littleton Coin Company

Russ Ouellette
Sojourn Partners

Dean Christon
NH Housing Finance Authority

Jim Jacobs
Rapid Sheet Metal

Joseph Pepe, MD
Catholic Medical Center

Bill Cummings
Foss Manufacturing

John Kacavas
Dartmouth Hitchcock Medical Center

Alex Phelps
Pike Industries

Andrew Curland
Vitex Extrusion

Leonel Klassen
Elektrisola

Steven Poggi
Waste Management

Christopher Diego
Mountain View Grand Resort & Spa

Anne Lapointe
Provident Bank

James Reidy
Sheehan Phinney Bass + Green

Gerardine Ferlins
Cirtronics

Barry Leonard
Bank of New Hampshire

Denis Robinson
Pierce Atwood LLP

Scott Filion
Velcro Americas

Michael Mastergeorge
Brazonics

John Santaniello
OMNI Mount Washington Resort

Douglas Folsom
GE Aviation

Sharron McCarthy
McLean Communications

Charles Santich
Pilgrim Foods

CHAIR-ELECT:
Tom Sullivan
Sturm Ruger
PAST CHAIR:
Val Zanchuk
Graphicast
TREASURER:
Karl Heafield
Baker Newman Noyes
SECRETARY:
Scott Ellison
Cook Little Rosenblatt and Manson
PRESIDENT/CEO:
Jim Roche
Business & Industry Association of NH
BOARD OF DIRECTORS:
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Evan Smith
Hypertherm
Jon Sparkman
Devine Millimet
Claire Spofford
Garnet Hill, Inc.
Shane Stradinger
ContiTech Thermopol
Richard Verney
Monadnock Paper Mills
Donald Welch
Globe Manufacturing
Thomas White
New England Wire Technologies
Michael Wiles
Index Packaging
Stephen Wood
Work Opportunities Unlimited

I MOVE TO CHALLENGE MYSELF.
The greatest challenge we all face is to improve ourselves.
We know, because that’s what we did when we gathered the widest and most talented
array of specialists under one roof in southern New Hampshire to collaborate and
care for patients with a wide range of musculoskeletal conditions.
WhatMovesYouNH.org

orthopedics | sports medicine | rheumatology | physiatry | rehabilitation services
neurosurgery | neurology | acupuncture | massage therapy | podiatry

MEMBERSHIP

GOOD FOR BUSINESS
Become a BIA member today!
If you or your colleagues want to impact state
laws and regulations that affect your business,
join the BIA! The Business and Industry Association is New Hampshire’s statewide chamber
of commerce and the only broad-based business advocate representing leading employers
in every corner of the state. For over a century,
we’ve been shaping public policy that’s good
for business. Our members also take advantage of programming we produce throughout
the year on important issues like taxes, energy
cost and reliability, workforce development,
environmental and labor regulations, healthcare cost and quality, workforce housing, and
dozens of other challenges facing employers,
large and small. Finally, if you’re interested in
developing a stronger network of business
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contacts and forging new relationships with
other business and opinion leaders, we create
numerous opportunities to do just that.
Becoming a BIA member is easy. Christine
Ducharme, vice president of membership
development, is happy to help you at (603)
224.5388 x113. Or feel free to log on to our
website, www.BIAofNH.com, and go to MEM-

BERSHIP. From there, click JOIN BIA and fill out
your info. You can also fill out the application
on paper and mail it in to us: BIA, 122 North
Main Street, Concord, NH 03301.
Take an active role in helping advance our
mission: promoting a healthy climate for job
creation and a strong New Hampshire economy. Join BIA today! n

BIA MEMBERS
1-800-BunkBed LLC
186 Communications
AAA Northern New England
AARP New Hampshire
AECOM
Absolute Resource Associates
Acadia Insurance Company
Access Sports Medicine & Orthopaedics
Accuworx USA
Admix
Albany International
Algonquin Power & Utilities Corp.
Alpha Analytical
Alpha Pension Group Inc
American Cancer Society
American Chemistry Council
Anagnost Investments Inc
Anheuser Busch Inc
Anthem Blue Cross and Blue Shield
ArgenTech Solutions Inc
Aries Engineering Inc
AT&T Services Inc
Atlas Commodities LLC
Auto & Truck Recyclers Association of NH
Automotive Supply Associates Inc
Axsess Energy Group LLC
BAE Systems
Baker Newman Noyes
Bank of America
Bank of New Hampshire
Barley House, The
BCM Environmental & Land Law, PLLC
BedBug Solutions of New England
Bedford Cost Segregation LLC
BEI Net.works
Bernstein Shur
Berry Dunn
Bi-State Primary Care Association
Bigelow & Company, CPA, P.C.
Binnie Media
Boyce Highlands
Brady Sullivan Properties
Brazonics
Breathe New Hampshire
Burndy
C&S Wholesale Grocers Inc
Candia Vineyards
Catholic Medical Center
CCA
CCA Global Partners
Central Paper Products Company
CGI Business Solutions
Central New Hampshire Chamber of
Commerce
Charter Communications
Ciborowski Realty Trust
Cirtronics Corporation
Citizens Bank
Civix Strategy Group

For an enchanting twist on
the traditional corporate
meeting, The Wentworth is
an ideal location retreats and
events. Your group will find
our country inn provides the
quintessential New England
experience while still offering
advanced technology and
modern amenities. Retreat
to the White Mountains
region for a meeting that’s as
refreshing as it is productive.
We offer:
• 61 rooms
• 2 meeting rooms
• Breakout rooms
• Elegant dining
• Casual lounge
• Fully equipped gym

• Golf
• Tennis
• Swimming
• Skiing
• Shopping

To plan your next meeting, retreat or event,
please call Kim Labnon at 800-637-0013
1 Carter Notch Road, Jackson, NH 03846
reservations@thewentworth.com
www.thewentworth.com

QUALITY MANUFACTURING,
QUALITY PEOPLE.
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BIA MEMBERS
Cleveland, Waters and Bass, PA
CMH Wealth Management LLC
Colliers International
Comcast
Community College System of NH
Computac Inc
Consulate General of Canada
Continental Cable LLC
ContiTech Thermopol LLC
ConvenientMD Urgent Care
Cook Little Rosenblatt and Manson PLLC
Crawford Software Consulting Inc
Crotched Mountain Ski and Ride
Dartmouth College
Dartmouth-Hitchcock Medical Center
Dartmouth Regional Technology Center
Dennehy & Bouley
Devine Millimet
Devine Strategies
Diamond Casting & Machine Company
Digital Skin Imaging/Dermspectra
Direct Energy Business
Downs Rachlin Martin PLLC
Drive Brand Studio
Drummond Woodsum & MacMahon
The Dupont Group
Easter Seals NH Inc
Eastern Analytical Inc
Eastern Bank

Educational STEM Solutions LLC
Ehrlich Pest Services
ElectroCraft Inc
Elektrisola Inc
Elliot Health System
Endowment for Health
Energy LB Resources LLC
Environmental Compliance Services Inc
ESMI of NH
Eversource Energy
Exeter Area Chamber of Commerce
Exeter Health Resources Inc
Exeter Trust Company
Exxon Mobil Corporation
F.G. Briggs, Jr. CPA
Fairpoint Communications Inc
Felton Inc
Fidelity Investments
Fiduciary Trust Company of New England
FirstLight Fiber
Formax
Foss Manufacturing Company LLC
Freedom Energy Logistics LLC
Gallagher, Callahan & Gartrell PC
Gallagher, Flynn & Company LLP
Garnet Hill Inc
GDS Associates Inc
GE Aviation
Geneia

Environmental Permitting
Wetlands Assessment & Mitigation
Stormwater Management
NEPA Studies & Reviews
Plant & Wildlife Surveys

Water Resources & Water Quality
Technical Assistance, Planning & GIS
Landfill & Infrastructure Monitoring
Phase I & II Environmental Site Assessments
Permitting & Regulatory Compliance

www.normandeau.com
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General Electric Company
GeoInsight Inc
Geokon Inc
Geosyntec Consultants Inc
Global-threat Research LLP
Globe Manufacturing Company LLC
Golder Associates Inc
Granite Commercial Real Estate LLC
Granite Edge Consulting LLC
Granite Healthcare Network
Granite State College
Granite State Hydropower Association
Granite State Independent Living
Graphicast Inc
Grappone Automotive Group
Grappone Conference Center
Greater Concord Chamber of Commerce
Greater Derry Londonderry Chamber of
Commerce
Greater Dover Chamber of Commerce
Greater Hillsborough Chamber of
Commerce
Greater Hudson Chamber of Commerce
Greater Keene Chamber of Commerce
Greater Manchester Chamber of Commerce
Greater Portsmouth Chamber of Commerce
Greater Salem Chamber of Commerce
Greenerd Press & Machine
GZA GeoEnvironmental Inc

The HL Turner Group Inc
Hampton Area Chamber of Commerce
Hampshire Fire Protection Co
Hanover Inn
Hanover Insurance Group, The
Harrington and Reeves
Harvard Pilgrim Health Care
HCA Health Services of NH
Hellenic American University
Helms & Company Inc
High Liner Foods (USA) Inc
Hinckley Allen
Hitachi Cable America Inc
Hitchiner Manufacturing Company Inc
Home Care Association of NH
Hope for New Hampshire Recovery
Howe, Riley & Howe PLLC
HQ Energy Services
HR State Council of NH
Hudson Group Investments (HGI)
Human Resources ROI LLC
Hypertherm Inc
Index Packaging Inc
J Grimbilas Strategic Solutions LLC
Jackson & Lewis PC
Jarvis Cutting Tools Inc
Johnson & Johnson
Keene State College
The Keeney Manufacturing Company
Kentek Corporation
Kimball Physics Inc
Kinex Cappers
Lake Sunapee Bank
Lake Sunapee Region Chamber of Commerce
Lakes Region Chamber of Commerce
Law Logistics
The Lawson Group
LDI Corporation
Lebanon Area Chamber of Commerce
Leddy Group
Liberty Mutual Group
Liberty Mutual Insurance Company
Liberty Utilities
LighTec Inc
Lincoln Financial Group
Lindt & Sprüngli (USA) Inc
Littleton Area Chamber of Commerce
Littleton Coin Company
LRS Technology Services
LT Software Solutions Inc
Lydall Performance Materials
Mainstay Technologies
Make-A-Wish NH
Mallory Parkington Photography LLC
Maloney & Kennedy PLLC
Manchester Area Human Resources
Association
Manchester-Boston Regional Airport
Mary Hitchcock Memorial Hospital

StructuresUnlimited
ENGINEERING DAYLIGHT

Clearspan™ Skylights

|

Pool Enclosures

|

Canopies+Walkways

Energy Efficient Skylights & Enclosures are available worldwide from the
industry leader with over 45 years of experience with aluminum structures.
We offer Single Source Solutions including: design assistance, budgets,
engineering, fabrication and installation. Contact us now to learn more.
StructuresUnlimitedInc.com

|

(800) 225 3895

|

Made in USA
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BIA MEMBERS
Mason + Rich CPAs
Mather Associates LLC
McLane Middleton
McLean Communications
MCPHS University
Medtronic Advanced Energy
Merrimack Chamber of Commerce
Milestone Engineering & Construction Inc
Millennium Integrated Marketing
Minuteman Health Inc
MNR Technology Inc
Monadnock Paper Mills Inc
Montagne Communications LLC
Moonlight Meadery
Mount Sunapee Resort
Mount Washington Summit Road Company
Mount Washington Valley Chamber of
Commerce
The Mountain Club on Loon
Mountain View Grand Resort & Spa
MRP Manufacturing LLC
NAI Norwood Group Inc
Nathan Wechsler & Company, PA
NBT Bank
NeighborWorks Southern New Hampshire
New Castle Investment Advisors LLC
New England Backflow Inc
New England Business Media LLC
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New England Employee Benefits Company Inc
New England Petroleum Council
New England Power Generators Association
New England Ratepayers Association
New England Wire Technologies Corp
New England Wood Pellet LLC
New Futures
NH Association of Realtors Inc
NH Association of School Principals
NH Automobile Dealers Association (NHADA)
NH Ball Bearings Inc
NH Business Sales
NH Center for Nonprofits
NH Center for Public Policy Studies
NH Charitable Foundation
NH CleanTech Council - NHSEA
NH College and University Council
NH Community Development Finance
Authority
NH Community Loan Fund
NH Dept of Health & Human Services
NH Dept of Resources and Economic
Development
NH Electric Cooperative Inc
NH Fiscal Policy Institute
NH Fisher Cats
NH Health Care Association
NH Healthy Families

The NHHEAF Network Organizations
NH Hospital Association
NH Housing Finance Authority
The NH Institute of Politics & Political Library
at Saint Anselm College
NH Lodging & Restaurant Association
NH Manufacturing Extension Partnership
NH Medical Society
NH Motor Speedway
NH Optical Systems Inc
NH Print & Mail Service
NH Public Television
NH Public Utilities Commission
NH Society of Certified Public Accountants
NH Telephone Museum
New Hampshire Transmission
New York Life Insurance Company
Newport Area Chamber of Commerce
NextEra Energy Seabrook Station
NG Advantage LLC
NMB (USA) Inc
Nobis Engineering Inc
Normandeau Associates Inc
North American Equipment Upfitters Inc
North American Specialty Insurance Company
Northeast Clean Energy Council
Northeast Delta Dental
Northeast Resource Recovery Association
Northwestern Mutual Financial Network
Novo Nordisk US Bio Production Inc
Novus Public Affairs LLC
OS Group CPAs
Omni Mount Washington Resort
Optima Bank & Trust
Orr & Reno PA
Palace Theatre
Parkland Medical Center
Patriot Foundry & Castings
Paychex Inc
PC Construction Company
Pease Development Authority
Peerless Insurance Company
People’s United Bank
Pierce Atwood LLP
Pike Industries Inc
Pilgrim Foods
Pine Tree Castings
Planet Fitness World Headquarters
Plymouth State University
Portland Natural Gas Transmission System
City of Portsmouth
Portsmouth Regional Hospital
Preti Flaherty
Primmer Piper Eggleston & Cramer PC
Profile Strategy Group LLC
Prospect Hill Strategies
The Provident Bank
R.J. Finlay & Co
R.P. Abrasives & Machine Inc

Strong relationships are
always good for business.
At NBT Bank, we’re all about helping you get the most out of your
partnership with us. Our dedicated relationship managers will get to
know your business and connect you with the products and services
you need to meet your goals. It’s the personal side of business banking—
and for businesses big and small, it counts.
Stephen Lubelczyk, Regional President, 603.263.1420
Al Romero, Regional Commercial Banking Manager, 603.263.1443
Member FDIC

Experience TRADITIONAL
without settling for TYPICAL.
Located on a spacious 300-acre
campus, Southern New Hampshire
University has a history steeped in
innovation. Students have access
to an award-winning faculty, a
brand new $18 million library,
as well as top-notch career
development services. Visit our web
site to learn more, or better yet, tour
our campus. You’ll see that SNHU
is anything but typical.

www.snhu.edu
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BIA MEMBERS
Radisson Hotel Manchester
Ramboll Environ US Corporation
Rapid Sheet Metal Inc
Rath Young and Pignatelli PA
Reaching Higher New Hampshire
RedBlack Software
Regional Economic Development
Center of Southern NH
Resource Management Inc
RiverStone Resources LLC
Robert R. Keller & Associates Inc
Robin Hill Farm Inc
Rochester Economic Development Commission
The Rowley Agency Inc
Saint-Gobain Performance Plastics
Safran Optics 1
Sanborn, Head & Associates Inc
Sandler Training
Serlin Haley LLP
Sheehan Phinney Bass & Green
Sheehan Phinney Capitol Group
Sig Sauer Inc
Signature Flight Support - MHT
Ski New Hampshire
The Smart Associates, Environmental
Consultants Inc
Snowden Associates
Sojourn Partners

Souhegan Valley Chamber of Commerce
Southern New Hampshire University
Spectra Energy
The Spradling Group
Sprague Operating Resources LLC
Standard Power of America Organization
Stearns Septic Service Inc
Stebbins, Lazos & Van Der Beken PA
Stone Environmental
StoreyManseau LLC
Strawbery Banke Museum
Sturm, Ruger & Company Inc
Sulloway & Hollis, PLLC
Synchrony Advisors LLC
TD Bank
The Telge Companies
Textiles Coated International
TFMaxwell Consulting LLC
Town & Country Inn and Resort
Transcanada Power Marketing
TriTown Chamber of Commerce
TRC Solutions
Trinity Consultants
Tufts Health Freedom Plan
Turbocam International
Tylergraphics Inc
UNH Professional Development & Training
Unitil

University of New Hampshire
University System of New Hampshire
UPS
USource
Veolia
Velcro Companies
Vergent Power Solutions
VHB
Vigilant Capital Management
Vitex Extrusion LLC
Waste Management
Waste Management of NH Inc
WBS, a HUB International Company
Web-Kare LLP
Well Sense Health Plan
The Wentworth Hotel
Western White Mountains Chamber of
Commerce
Whelen Engineering Company Inc
White Mountains Attractions Association
White Mountains Insurance Group Ltd
Wieczorek Insurance
Wire Belt Company of America
Wolfeboro Area Chamber of Commerce
Work Opportunities Unlimited Inc
Worthen Industries Inc
XDD LLC
Zyacorp Entertainment I LLC

Strengthening NH’s Workforce

Over 2,800 successful graduates of
our program have received a National
Career Readiness Certificate and a
Community College WorkReadyNH
Certificate. Look for WorkReadyNH
on your job applicants’ resumes.

WorkReadyNH is a tuition-free program
tailored to developing the essential
workplace skills your employees need.
community college

In partnership with

system of New Hampshire
www.ccsnh.edu

Offered at NH’s Community Colleges, WorkReadyNH helps participants
develop essential workplace skills including: critical thinking and decision
making, teamwork, effective communication and applied math.
WorkReadyNH (WRNH) is a partnership between CCSNH, the NH Department of Resources and Economic Development
and the NH Department of Employment Security and is funded through the NH Job Training Fund.
CCSNH is an equal opportunity employer, and adaptive equipment is available upon request to those with disabilities.

LEARN MORE! Visit ccsnh.edu/WorkReadyNH or call (603) 230-3534
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2017

MEETING SPECIALS
A R E AVA I L A B L E

CALL NOW
855.749.9426

20,000 Square Feet of Meeting Space
Casual & Fine Dining
Te a m - B u i l d i n g A c t i v i t i e s I n c l u d i n g A x e T h r o w i n g
In-House Movie Theater
H e a l t h & We l l n e s s C e n t e r
Aw a r d - Wi n n i n g S p a
6 , 0 0 0 B o t t l e Wi n e C e l l a r
Wo r k i n g F i b e r F a r m
Historic Golf Course
Daily Resort Activities
P a n o r a m i c Vi e w s o f N e w H a m p s h i r e ’s P r e s i d e n t i a l M o u n t a i n R a n g e

MOUNTAIN VIEW ROAD, WHITEFIELD, NH 03598
855.749.9426
MOUNTAINVIEWGRAND.COM

20,000

At the heart of health,
numbers count.

The institute’s skilled specialists
have performed more than
20,000 open heart surgeries

one

B E C K E R’ S H O S P I TA L R E V I E W

One of the top
cardiovascular
hospitals in
the nation

CountOn
CMC.org

24/7

365

The only hospital in Manchester
to offer interventional cardiology
services for heart attack victims
24 hours a day, 365 days a year

When you want the best in heart and
vascular care, choose a center with extensive
experience in leading-edge procedures and
outstanding patient care. Our numbers tell
the story. We treat thousands of patients each
year with compassionate care and recognized
expertise. Excellence you can count on.
a member of GraniteOne Health

MANCHESTER

BERLIN

COLEBROOK

CMC is proud to support Life Is Why in New Hampshire

DERRY

LANCASTER

NASHUA

PETERBOROUGH

PLYMOUTH

WOLFEBORO

866.879.0619

